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GovBenefits

Welcome and Old Business

Martha Dorris opened the meeting and welcomed everyone.  An update on the status of the action items initiated at the September 30 meeting was discussed.

Summary of Action Items from September 30 Meeting:

· SITC volunteered to make available to that organization's State members the various "Strategic Planning for IT Guidebooks" developed by SITC for the State human services and IT and program community.  Sent out with minutes from September 30th meeting.
· Findings and lessons learned on the NY State-Local Internet Gateway will be shared in late winter/early spring 2004.  On-going
· GSA will help connect Rich Kellett and Fed Web to NAGC.  Rich can be reached at 501-1650.
· NASCIO agreed to help identify state and local barriers to using the GSA schedule.    Will be discussed in Procurement Subcommittee.
· NASCIO also agreed to GSA participation on the Procurement Subcommittee.  NASCIO informed the group that development of the subcommittee is in the formulative stages.

· ICMA agreed to bring Performance Measurement information to the group. Information was emailed to the group 10/15/03.
· State and local association members are asked to run an article in their newsletters to spread the word about FirstGov. In-progress
· GSA will set up a teleconference to brainstorm how the e-government initiatives can increase their awareness to citizens.  Discussed on 10/23/03 conference call.
· State and local associations are asked to provide feedback on the two proposed items in the Grants and IT Funding slides. On-going
· State and local associations are asked to share the Gov Domain Names on the Internet letter with their constituencies.  In-progress
Building Awareness of the E-Gov Initiatives with Citizens

A brainstorming session was held to discuss how we can better build citizen awareness of the e-gov initiatives that benefit them.  The following list identifies many opportunities for getting the word out including:

· Displaying information at constituent organizations such as libraries, AARP, Post Offices, grocery stores, and community centers;

· Planning events with citizen participants covered by local news organizations;

· Distributing flyers with tax bills and driver’s license renewals;

· Scheduling events at local kiosks;

· Writing articles and distributing them to the local print media;

· Setting up focus groups at libraries and community centers;

· Developing public service announcements;

· Demonstrating web access to initiatives at county fairs;

· Scheduling outreach opportunities to universities;

· Educating people at the Chamber of Commerce;

· Creating a government logo that includes the URL, any and all publications distributed to citizens will automatically include the website; and,

· Ensuring that every press release has website information on it.

Several additional ideas were identified subsequent to the teleconference that are set forth below, including:

· Public transit systems often offer free PSA space on buses and subways;

· TV Stations may be willing to work with us to create an on-air campaign, which would give the message better exposure than PSAs aired sporadically;

· Find a business that has an interest in our message (initiative) who might co-sponsor the awareness campaign;

· Supermarkets may be willing to put the message on grocery bags or milk cartons;

· Fast-food restaurants can sometimes put the message on place-mats when they are educational or in the public interest;

· Local radio stations will run PSAs just like TV;

· PSA's on radio and TV that have a local slant are more likely to be aired than national themes; and,

· Many big name websites will run free banner ads for non-profits.

Disaster Management 

The Disaster Management initiative will improve the delivery of disaster assistance information and services by creating a single Internet-based portal, Disasterhelp.gov, to serve the public’s requirement for assistance, and the government’s requirement to provide disaster information and services. The public side of the portal will be a single location where the public and private businesses can easily access disaster information and services provided by government agencies and non-governmental organizations. 

The government side of the portal will provide a layered, secure environment that provides access to disaster information made available from government and non-governmental organizations, and the means to securely exchange sensitive information relating to disaster preparedness, response, mitigation and recovery. Government emergency managers will be able to use the portal to monitor major disaster and national security events, coordinate Federal, State, and private organization responses, and collaborate on damage assessments and summaries.

The Disaster Management initiative will make disaster assistance information easier to find, cut the “red tape” for citizens to apply for disaster assistance, and eliminate redundant agency processes. Disaster services providers will save considerable resources and, potentially, lives. The accelerated provision of information and services to disaster victims will expedite recovery, reduce government spending, speed rebuilding, and restore public confidence.

National Electronic Commerce Coordinating Council (NECCC)

The NECCC annual conference, Crossing Boundaries for Better Government:  Moving from Ideas to Results will be held November 17 – 19 in Raleigh/Durham/Research Triangle Park, North Carolina.  For more information on the event, please go to the website http://ec3.org/Conferences/2003/ConfHome2003.htm or call Evie Barry at 859-276-1147.

National Association of Government Communicators (NAGC)

The National Association of Government Communicators (NAGC) is currently accepting entries through mid-December in the 2003 Blue Pencil / Gold Screen Awards competition for communications projects. 

There are 46 Blue Pencil categories for print materials and 26 categories for video and broadcast items. NAGC members, non-members and PR firms who do government work can enter. There is an early-bird discount deadline for entries postmarked by Monday, Nov. 17. 

For more information, visit www.nagc.com or contact executive director Michael Sheward at 703-691-0377 or at shewardnagc@aol.com. Send an address to have a brochure mailed to you. 

Awards will be presented at their annual conference, NAGC's Communications School, May 19-21, 2004 at Loews L'Enfant Plaza in Washington, DC.


